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Your Authentic Marketing Blueprint
	Decision Statement:


	Core Product Being Marketed:



	Your Authentic Customer or Target Market:



	Core Benefit:


	Unique Selling Proposition:


	Specific Market Claim / Result:



	Your Elevator Pitch:

I help people who… (insert target market) and struggle with (insert primary challenge or problem of your customer).   I help them (insert core benefit).  What separates my services… (insert USP)… And because of this my clients receive/experience (insert specific market claim).  



	Being Of Service

	To Your Gifts:


	To Your Purpose:


	To Your Family and Community:


	To Your Customer:
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